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Abstract: The employment of social media platforms from an economic perspective in Zanzibar became more visible 

after the initiative of the blue economy policy in the islands. This study employs the Uses and Gratification Theory 

to examine the role of social media networks in fostering the development of Zanzibar's blue economy. This study 

employed semi-structured interviews with 20 media professionals and economic experts in Zanzibar, subsequently 

conducting thematic analysis. The study findings highlight social media's potential in facilitating market access, 

supporting entrepreneurship, promoting sustainability, fostering community engagement, driving policy advocacy, 

and enhancing tourism marketing within the blue economy sector. However, challenges such as the digital divide, 

limited digital literacy, data privacy concerns, and infrastructural constraints impede effective social media 

utilization. Further, the study recommendations include investing in digital infrastructure, capacity building, data 

protection policies, public-private partnerships, and an adaptive policy framework to address these challenges and 

empower stakeholders to leverage social media for inclusive blue economic growth and environmental stewardship 

in Zanzibar. 

Keywords: Social media platform, Blue economy, sustainable development, Marine resources, Zanzibar. 

I.   INTRODUCTION 

In recent years, the concept of the blue economy has gained significant traction, emphasizing sustainable use of ocean 

resources for economic growth, improved livelihoods, and the preservation of ecosystems. As this paradigm evolves, the 

role of social media has become increasingly instrumental in facilitating its development. The blue economy concept refers 

to the sustainable usage of ocean resources to drive economic development, increase livings, and promote environmental 

conservation. It encompasses a range of sectors and activities, such as aquaculture, fisheries, tourism, renewable energy, 

maritime transport, and marine biotechnology (World Bank, 2021). Unlike traditional approaches that focus solely on 

resource extraction, the blue economy emphasizes holistic and integrated management practices that priorities sustainability, 

equity, and resilience (UNESCO, 2018). By balancing economic development with environmental stewardship, the blue 

economy seeks to ensure the long-term viability of ocean ecosystems and the communities that depend on them. 

Most island economies, characterized by their reliance on marine resources and vulnerability to environmental change, 

stand to benefit significantly from the blue economy concept. For many island nations and territories, the ocean represents 

not only a source of food, income, and cultural identity but also a critical lifeline for trade, transportation, and tourism 

(UNEP, 2019). Therefore, maximizing the blue economy’s potential is essential for addressing the unique challenges faced 

by island economies, including limited land resources, susceptibility to natural disasters, and climate change impacts 

(OECD, 2020). 
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In island economies, fisheries and aquaculture play a central role in supporting livelihoods, food security, and economic 

development. Small-scale fisheries, in particular, provide employment opportunities for coastal communities and contribute 

significantly to local economies (FAO, 2021). By adopting sustainable fishing practices, enhancing value chains, and 

improving market access, island nations can harness the potential of their fisheries sectors to generate income, alleviate 

poverty, and promote social inclusion (UNDP, 2020). 

In Zanzibar, the blue economy holds immense importance due to the archipelago's rich marine biodiversity and coastal 

resources. With over 80% of its population relying on marine resources for food and livelihoods (World Bank, 2021), 

sustainable management of these resources is essential for poverty alleviation, food security, and economic stability. 

Fisheries and aquaculture are primary contributors to Zanzibar's economy, providing employment opportunities for 

thousands of fishers and supporting local communities' livelihoods (Mwandya et al., 2019). Additionally, marine tourism, 

including activities such as diving, snorkeling, and beach tourism, is a significant source of revenue for the region, attracting 

visitors from around the world (UNWTO, 2021). 

Notwithstand the prospective benefits of social media tools in advancing Zanzibar's blue economy, there remains a gap in 

understanding how these digital tools are effectively utilised within the context of sustainable development. While studies 

have explored the significance of social media in economic sectors globally, limited research specifically addresses its role 

in blue economy development from a Zanzibar perspective. This knowledge gap hinders efforts to harness the whole 

potential of online platforms in promoting inclusive growth, environmental stewardship, and resilience in the region's 

marine-based industries (Kabukuru, 2019). Also, the research into social media’s efficiency strategies in supporting blue 

economy activities in Zanzibar is not yet understandable. While social media usage is on the rise in Zanzibar, the challenges 

of promoting a blue economy in Zanzibar are not well addressed. 

The current paper reviews information on the status of using social media and the growth of blue economy gaps. Therefore, 

purpose of this research is to explore the role of social media in fostering the development of Zanzibar's blue economy, with 

a focus on understanding their role, challenges, and opportunities. By examining the dynamics application of social media 

within the context of sustainable blue economy development, this research seeks to provide insights that can inform policy, 

practice, and future initiatives aimed at promoting inclusive blue economic growth and environmental stewardship within 

the geographical region. The study addresses two inquiries: What is the role of social media in facilitating the development 

of Zanzibar’s blue economy? What are the main challenges of using social media to promote sustainable blue economy 

development in Zanzibar? 

II.   LITERATURE REVIEW 

• Role of Information and Communication Technology (ICTs) in Economic Development 

Information and communication technologies (ICTs) play a crucial role in economic development by facilitating the creation, 

distribution, and application of knowledge (Avgerou, 2003). The rapid growth of ICTs has significantly reduced the cost of 

processing, storing, and transmitting information, thereby increasing productivity and efficiency across various sectors 

(Brynjolfsson & Hitt, 2000). ICTs have the power for transforming the way businesses operate, enabling them to reach new 

markets, streamline processes, and improve customer service (Qiang et al., 2006). 

ICTs can also contribute to economic development by improving access to education and healthcare services, particularly 

in remote and underserved areas (Kleine & Unwin, 2009). E-learning platforms and telemedicine applications can help 

bridge the gap between urban and rural populations, providing opportunities for lifelong learning and improving health 

outcomes (Olatokun, 2009). Additionally, ICTs can empower marginalized communities, like women and youth, by 

providing access to information and resources that can help them overcome socioeconomic barriers (Hilbert, 2011). 

However, the benefits of ICTs are not evenly distributed, and the digital divide remains a major challenge in many 

developing countries (James, 2007). Factors such as infrastructure, affordability, and digital literacy can determine whether 

individuals and communities can take advantage of the opportunities offered by ICTs. Addressing these barriers requires a 

comprehensive approach that includes investment in infrastructure, capacity building, and the development of relevant 

content and applications (Heeks, 2008). 
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• Social Media Platforms for Development Strategies 

The emergence of social media as powerful tools for development, offering new opportunities for communication, 

collaboration, and empowerment (Spence & Smith, 2010). These platforms can accelerate the sharing of information and 

ideas, enabling individuals and communities to connect with each other and access resources that can improve their lives 

(Kleine & Unwin, 2009). Social media can also offer a venue for marginalized groups to amplify their voices and advocate 

for change. 

In the perspective of development, social media platforms can be leveraged in various ways. For instance, they can be 

employed to raise awareness about development issues, mobilize resources, and coordinate relief efforts during emergencies 

(Meier, 2012). Social media can also support entrepreneurship and economic empowerment by connecting small businesses 

with customers and suppliers, facilitating knowledge sharing, and promoting financial inclusion (Hanna et al., 2011). 

However, the employment of social media for development is not without challenges. Issues such as digital divides, privacy 

concerns, and misinformation can limit the effectiveness of these platforms (Heeks & Renken, 2016). The goal of this 

scholarship is to understand these challenges and suggest strategies for using social media for the prosperity of the ‘blue 

economy’ initiative in Zanzibar. 

• Opportunities in the Blue Economy Sector 

The blue economy, which encompasses economic endeavors associated to the oceans, seas, and coastal areas, offers a range 

of opportunities for sustainable development (Patil et al., 2018). One of the most important opportunities lies in the enduring 

management of marine resources, such as fisheries and aquaculture. Responsible fishing practices and aquaculture can help 

ensure the long-term viability of these resources while endorsing the livelihoods of coastal communities (Allison & Ellis, 

2001). 

Another significant opportunity within blue economy is the development of marine renewable energy sources, such as 

offshore wind, tidal, and wave energy (Lehmann et al., 2018). These technologies possess the ability to provide clean, 

renewable energy while also creating jobs and stimulating economic growth in coastal regions (Lehr et al., 2012). 

Additionally, the blue economy offers opportunities in areas such as marine biotechnology, which can lead to the 

development of new pharmaceuticals and biomaterials (Arnaud-Haond et al., 2011). 

Tourism is another crucial component of the blue economy, with marine and coastal tourism accounting for a significant 

portion of the global tourism industry (Hall, 2001). Sustainable tourism practices that promote the conservation of marine 

ecosystems and support local communities can contribute to the overall growth of the blue economy (Lück, 2018). 

Furthermore, the development of sustainable maritime transport and port infrastructure can improve trade and connectivity 

while also reducing the environmental impact of maritime activities. 

• Existing Initiatives Leveraging Social Media Platforms in the Blue Economy Context 

Social media sites have been increasingly used in various initiatives aimed at promoting sustainable economic development. 

These platforms provide a potent instrument for raising awareness, sharing information, and engaging stakeholders in the 

blue economy (Kamwa-Mbuthia et al., 2020). For instance, organizations such as the World-Wide Fund for Nature (WWF) 

have used social media to exchange information about marine conservation efforts and encourage public participation in 

initiatives such as beach cleanups (WWF, 2021). 

Social media has been used to connect fishermen with markets and facilitate information-sharing among fishing 

communities. Platforms like WhatsApp and Facebook have enabled fishers to communicate with each other, share 

information about catch locations and market prices, and coordinate their activities more effectively (Bosma et al., 2020). 

Social media has also been leveraged to encourage eco-friendly tourism practices in coastal areas. Initiatives such as the 

Sustainable Coastal Tourism Initiative have used social media to showcase best practices in sustainable tourism and 

encourage travelers to make responsible choices when visiting coastal destinations (SCTI, 2022). Similarly, organizations 

like the Ocean Foundation have used social media to emphasize the significance of marine protected areas and encourage 

public engagement in conservation efforts (Ocean Foundation, 2022). 

 

https://www.noveltyjournals.com/
https://www.noveltyjournals.com/


                                                                                                                   ISSN 2394-7322 

International Journal of Novel Research in Marketing Management and Economics 
Vol. 11, Issue 1, pp: (120-132), Month: January - April 2024, Available at: www.noveltyjournals.com 

 

Page | 123 
Novelty Journals 

 

When it comes to maritime transportation sector, social networking sites have been used to enhance interaction, 

communication, and coordination among stakeholders, including port authorities, shipping companies, and logistics 

providers (Acciaro & Wilmsmeier, 2015). These platforms have also been used to share real-time information about port 

operations and maritime traffic, which can help improve the efficiency and safety of maritime transport (Van den Bossche 

et al., 2017). 

III.   THEORETICAL FRAMEWORK 

The theory of Uses and Gratifications suggests that individuals actively select and utilize media channels to fulfill specific 

needs and seek gratification (Katz et al., 1973). This theory can be applied to the perspective of social media networks and 

the development of Zanzibar's blue economy to understand how various stakeholders can leverage social media platforms 

to meet their specific objectives. By identifying the gratifications sought by different stakeholders, it becomes possible to 

customize social media initiatives to address these needs. This approach can facilitate the adoption and effective utilization 

of social media sites in the advancement of Zanzibar's blue economy. 

IV.   METHODOLOGY 

The aspiration of this research is to gather insights into the role and perception points of view of experts and practitioners 

involved in blue economy initiatives in Zanzibar. Semi-structured interviews were carried out using a qualitative approach 

to explore how different actors leverage social media platforms to promote, discuss, and engage with blue economy 

initiatives. The study also aimed to identify the challenges and opportunities associated with online communication and 

social media within the framework of Zanzibar's blue economy. The researcher conducted telephone interviews with a total 

of 20 participants. Ten participants were media professionals, coded as MP1-MP10, while the other ten were economic 

experts, identified as EE1-EE10. The selection of participants followed a purposive sampling approach, with the basic 

criteria being their proficiency in using social media and a fundamental understanding of the economy. Thematic analysis 

will be employed to analyze the collected data from the interviews. This analytical approach will help identify common 

themes and narratives that emerge regarding the role and employment of social media networking sites in the development 

of Zanzibar's blue economy. 

V.   DATA PRESENTATION 

• Results on the Role of Social Media in Promoting Zanzibar’s Blue Economy 

The primary focus of this study question one was to examine the social media role to the development of Zanzibar’s blue 

economy. According to both respondents’ groups, media professionals and economist expertise, there are several themes 

emerged in diverse perspective related to social media role and blue economy development as follows; 

Based on the study, both media professionals and economist experts 18 interviewees out of 20 reacted persuasively that 

social network sites facilitating market access for blue economy products. They insistently confirmed that there is a strong 

connection between adopting social media and blue economy promotion. As regard to media professionals, MP1 openly 

stated that Social media sites offer opportunities for blue economy stakeholders to reach broader markets. 

 “Social media has greatly enhanced market access by breaking down traditional barriers and connecting businesses with 

a global audience. Platforms like Facebook, Instagram, and Twitter provide an avenue for businesses to showcase their 

businesses. By leveraging social media, businesses in Zanzibar's Blue Economy can reach a wider market beyond their 

local region, enabling them to expand their customer base and increase sales”. MP1 

EE2, EE5, and EE9 all credited social media by level the playing field by providing affordable and accessible marketing 

channels. As EE5 asserted; “Small businesses in blue economy sector can create professional-looking profiles, engage with 

their target audience directly, and market their goods or services at a fraction of the cost of traditional marketing methods. 

This increased accessibility empowers local businesses in Zanzibar to expand their reach and compete in the global 

market.”EE5. 

MP4 and MP8 both Interviewed appreciated the interactive and real-time nature of social media is a game-changer when it 

comes to market access. As MP4 said that: 
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 “social media can be utilized to interact with their customers, gather feedback, and build relationships this enhanced and 

leads to improved market access and increased opportunities for growth in Zanzibar's Blue Economy and diversifying 

revenue streams.” MP4. 

According to MP3 and EE10 they both believed that the easily accessible to social media platforms also made people to use 

them for broaden their blue economy market products. EE10 affirmed that: 

“Social media platforms provide opportunities for blue economy stakeholders to reach broader markets, connect directly 

with consumers, and promote sustainably sourced products and services, thereby enhancing market access and supporting 

economic growth”. 

As regard both media professionals and economist experts, 15 out of 20 interviewees believed that social media networks 

offer a venue for entrepreneurs, startups, and small businesses to showcase innovative solutions and access funding 

opportunities that drive entrepreneurship and innovation within the blue economy sector. As MP2 and EE6 both considered, 

social media has become a potent instrument for supporting entrepreneurship and fostering innovation in Zanzibar's Blue 

Economy. MP2 said that: 

“Platforms like Facebook and Twitter provide entrepreneurs with access to a vast network of professionals and industry 

experts and enable them to establish connections with like-minded people, seek mentorship, and collaborate on innovative 

ideas. Added to that, social media platforms offer opportunities for entrepreneurs to display their goods and services, gain 

visibility, and attract potential investors.”MP2 

MP9, on his side, asserted that “Social media networks offer an opportunity for entrepreneurs in Zanzibar's Blue Economy 

to showcase their creativity and drive innovation. Through visually engaging content and storytelling, entrepreneurs can 

effectively communicate their unique value propositions and differentiate themselves from competitors.” 

The opinion that social media serves as a testing ground for new ideas was supported by EE4 and EE6, as both realize that 

the ability to engage in direct conversations with customers and receive real-time market insights enables entrepreneurs in 

blue economy sectors to iterate and refine their goods and services, leading to continuous innovation. EE6 elaborated: 

“Social media has revolutionized the way entrepreneurs access resources and support for their ventures in Zanzibar's Blue 

Economy. Via online media, entrepreneurs can tap into these networks to seek advice, learn from the experiences of others, 

and find potential collaborators or business partners in innovation in Zanzibar's Blue Economy.”. EE6 

Also, social media has become an effective instrument for promoting sustainable practices in Zanzibar's blue economy. 

Most of the interviewees, 13 out of 20, agreed that social media campaigns and awareness-raising efforts can promote 

sustainable fishing, aquaculture, and tourism practices to facilitate the development of the blue economy in Zanzibar. MP4, 

MP9, EE3, and EE8 stressed that platforms like Instagram and YouTube allow individuals and organizations to share 

visually compelling content that highlights sustainable initiatives, eco-friendly products, and conservation efforts. One 

respondent, MP4, elaborated that: 

“By leveraging the reach and engagement of social media, stakeholders within the Blue Economy can raise awareness 

about the importance of sustainable practices and inspire others to adopt environmentally friendly behaviors. The ability 

to share success stories, educational content, and practical tips on social media contributes to a collective movement 

towards sustainability.”. MP4 

EE6 emphasizes that social networking sites play a crucial role in fostering a sense of community and collective action 

around sustainability in Zanzibar's Blue Economy. As he said,  

“These communities provide a space for individuals, organizations, and policymakers to come together, share ideas, and 

collaborate on initiatives that promote sustainable practices. By facilitating dialogue, knowledge sharing, and 

collaboration, social media helps to amplify the impact of sustainable initiatives and encourages wider participation from 

diverse stakeholders”. EE6 

On his side, EE8 according to his experience, social media can promote sustainable fisheries and aquaculture. He explained: 

“Social media platforms facilitate communication and knowledge-sharing among fishers, aquaculture producers, and 

seafood consumers, promoting sustainable fishing practices and responsible aquaculture methods.”.EE8 
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Further, MP10 and EE1 both believed that social networking platforms play a crucial role in building community 

engagement and education in Zanzibar’s blue economy. Based on their knowledge, they reputed that social media facilitates 

community engagement, knowledge-sharing, and education initiatives within the blue economy sector by empowering local 

residents, fishers, and entrepreneurs to engage in the processes of decision-making, share best practices, and advocate for 

the management of resources sustainably. 

In elaboration that social media sites have evolved into significant instruments, MP8 said that social media provide spaces 

for like-minded individuals, organizations, and communities to come together, exchange knowledge, and discuss important 

topics related to the blue economy. She added that “Social media also facilitates the dissemination of educational content, 

including articles, videos, and webinars, which can help raise awareness, educate the public, and build a more informed 

and engaged community around sustainable practices in the Blue Economy.”. 

Moreover, social media provides a platform for policy advocacy and public awareness related to blue economy opportunities. 

This role was acknowledged by the majority of interviewees, with 19 respondents out of 20 supporting it. They realized that 

these advocacy efforts aimed at raising awareness about marine conservation issues, influencing policy decisions, and 

mobilizing public support for sustainable blue economy initiatives. According to interviewees, EE3 and MP8 both thought 

that social media like Facebook allow stakeholders, including organizations, policymakers, and activists, to share 

information, research, and policy updates on Zanzibar’s blue economy in real-time. As EE3 affirmed: 

 “Social media can mobilize public support and create a collective voice for advocating sustainable policies and practices 

in the blue economy. The ability to interact straight with policymakers, share success stories, and highlight the economic 

and environmental benefits of the Blue Economy on social media sites influence public perceptions and policy decisions.”. 

EE3 added. 

In supporting its role in creating awareness and driving policy advocacy, MP5 and EE2 both were excited by the ability of 

social media since it serves as a platform for disseminating information about the importance of sustainable practices, 

conservation efforts, and the economic prospective of the Blue Economy. MP5 said: “Through compelling visuals, 

informative videos, and engaging content, social media tools such as Facebook and Instagram can capture the attention of 

a wide audience and educate them about the need for policy changes and collective action.”. 

Additionally, EE2 affirmed that social media enables stakeholders to connect with policymakers, share research findings, 

and present evidence-based arguments to support policies that promote sustainable development and responsible 

management of marine resources in the blue economy. Added that: 

“By leveraging the reach and influence of social media, advocates can raise awareness, build public support, and drive 

positive policy changes for the Blue Economy in Zanzibar.”. 

On the other hand, interviewees like MP10 and EE1 strongly engaged in social media since they believed these platforms 

provided a potent apparatus for raising awareness about the significance of the blue economy and its potential for sustainable 

development. As EE1 asserted, “By sharing success stories, scientific research, and engaging content, social media can 

educate the public and generate support for initiatives related to fisheries, aquaculture, tourism, and conservation.”. 

Based on the results, it shows that all 20 interviewees acknowledged that social media enable networking, collaboration, 

and partnership-building among blue economy stakeholders. They believed that this collaboration could foster cross-

sectoral cooperation, knowledge exchange, and joint initiatives for sustainable development, innovation, and resilience in 

the face of environmental challenges. As MP4 said: 

“In my view, social media can be used to promote local initiatives and collaborations within the Blue Economy sector. 

Obviously, by showcasing successful partnerships between fishermen, aquaculture farmers, and conservation organizations, 

social media can foster a sense of community and inspire others to adopt similar practices. I think this collective effort can 

contribute to the overall growth and sustainability of Zanzibar's Blue Economy.”. MP4. 

As regard the role social media plays, both groups of media professionals and economists' interviewees agreed that these 

platforms have a vital role in enhancing tourism marketing and promotion. As MP8 said, 
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“Social media platforms serve as powerful tools for destination marketing, allowing tourism businesses and local 

authorities to showcase Zanzibar's marine attractions, engage with travelers, and promote eco-friendly tourism 

experiences.”. MP8 

In regards to the EE4 reaction, he asserted that “social media platforms can support ecotourism initiatives and promote 

responsible travel practices.”. 

On the other hand, MP2 and EE10 both explained that by sharing captivating images, videos, and testimonials, social media 

can showcase Zanzibar's natural beauty and encourage tourists to engage in sustainable activities that contribute to the local 

Blue Economy. MP2 elaborated further: 

“In promoting sustainable marine tourism, social media allows us to showcase the breathtaking beauty of Zanzibar's marine 

ecosystem through captivating photos, videos, and virtual tours. This visual representation can inspire travelers from 

around the world to visit our island and experience its natural wonders firsthand.”. MP2 

• Research on the Challenges of Using Social Media for Promoting Blue Economy 

The second research question in this research aims to understand the main challenges of using social media to promote 

sustainable blue economy development in Zanzibar. The results from the interviews indicate that a significant 

preponderance of respondents, specifically 17 out of 20 interviewees regardless of their professional backgrounds, 

acknowledged the existence of multiple challenges encountered by stakeholders when utilizing social media platforms to 

promote the growth of Zanzibar’s sustainable blue economy, while three respondents had different opinions about this 

matter. 

According to MP3's opinion, limitation in accessibility to digital technologies and internet connectivity limit the effective 

usage of social media tools, particularly in remote and underserved areas of Zanzibar. He asserted that the “digital divide is 

always hindering the participation of marginalized communities and businesses in blue economy activities.”. 

MP5 and EE9 both highlighted that limited access to reliable internet infrastructure among certain segments of the 

population hindered their ability to effectively utilize social media platforms in their daily economic activities. As stated by 

MP5, 

"This divide creates disparities in accessing information, engaging in online discussions, and leveraging the potential of 

social media for promoting sustainable practices in the blue economy.”. MP5 

Another interviewee, EE6, noted that disparities in internet access, affordability, and digital skills limit the reach and impact 

of social media initiatives in promoting Zanzibar’s sustainable and eco-friendly blue economy. She said that: 

“As you know, this divide not only affects individuals' ability to access information and resources but also hampers their 

engagement in online discussions and collaborations." EE6 

Also, the interviews revealed that limited digital literacy is among the challenges acknowledged by 19 interviewees out of 

20 respondents in this study. One of the respondents, MP7, clearly elaborated that poor acquaintance of digital literacy 

among blue economy stakeholders, including fishers, farmers, and small business owners, pose a barrier to effective usage 

of social media platforms. MP7 emphasized that: 

“Some individuals may lack the skills and knowledge to navigate online tools, create engaging content, or leverage digital 

marketing strategies.”. MP4 

Another interviewee, MP9, commented that “social media has been a challenge for many people who struggle with limited 

digital literacy, which hinders their ability to effectively use these platforms for promoting their products and reaching 

potential customers. Since most of them don’t understand how to produce compelling content to attract customers".  

However, other interviewees, such as MP3, MP9, and EE10, noted that many stakeholders, particularly those from 

marginalized communities or older age groups, often face difficulties in understanding and effectively utilizing social media 

platforms. As MP9 said, 

“This limited digital literacy restricts their ability to access and engage with relevant content, follow sustainable practices, 

and actively participate in online discussions related to the development of the whole blue economy.". MP9. 
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On the data privacy issue, all interviewees raised their concerns about data privacy, security, and misuse of personal 

information on social media sites that undermine trust and confidence among blue economy stakeholders. For example, in 

MP5, MP2, EE8, and EE1, they affirmed that a lack of privacy and data leakage discouraged them from actively engaging 

and sharing information online, especially sensitive data related to business operations, customer information, and others. 

However, MP8 voiced concerns about the potential risks associated with sharing profound information and intellectual 

property on social media platforms. He emphasizes to all stakeholders to be cautious about the information they share and 

to actively manage their privacy settings on social media platforms. He added that: 

“The importance of implementing effective security measures, such as encryption and secure authentication, to safeguard 

data from illicitly gaining access and cyber threats.". MP8 

Additionally, EE6 addressed the challenge of data security and privacy, and suggested a combination of user awareness, 

technological safeguards, and adherence to best practices to protect the interests of stakeholders involved in the development 

of the Zanzibar blue economy. 

The interview results also show that the majority of respondents pointed out that infrastructural constraints affect social 

media usage in promoting the blue economy via online social media platforms. This perception was acknowledged by 17 

interviewees out of 20. They affirmed that inadequate digital infrastructure, including unreliable internet connectivity, 

power outages, and limited access to technology devices, constrains the effective social media usage in the blue economy 

context. As MP10 said, 

"Inadequate digital infrastructure limits the ability of stakeholders to engage in real-time communication, access online 

resources, or participate in virtual meetings and training sessions concerning the development of blue economy issues." 

MP10 

According to the interviewee, EE4, the restricted accessibility of reliable internet infrastructure in certain areas, particularly 

in remote or underserved regions, impedes stakeholders' ability to access social media platforms, upload or download 

content, and engage in online activities effectively. She suggested that: 

“There is A need for investment in improving digital infrastructure, expanding internet connectivity, and ensuring reliable 

access to high-speed internet across Zanzibar. Bridging the infrastructure gap would enable stakeholders to leverage the 

entire capacity of social media for promoting sustainable practices and driving the development of the blue economy.”.EE4 

Based on the findings from the interviews with media professionals and economic experts, it can be concluded that social 

networking sites play a significant role in facilitating the development of Zanzibar's blue economy. Approximately 90% of 

the interviewees acknowledged that social media enables market access for blue economy products, providing opportunities 

for businesses to reach broader markets and expand their customer base. Moreover, 75% of the respondents recognized that 

social media sites support entrepreneurship, innovation, and access to funding opportunities within the blue economy sector. 

Additionally, 65% of the interviewees agreed that social media campaigns and awareness-raising efforts are effective in 

promoting sustainable practices, such as sustainable fishing, aquaculture, and tourism. Furthermore, 95% of the participants 

acknowledged that social media platforms contribute to community engagement, education, and policy advocacy, allowing 

stakeholders to share knowledge, advocate for sustainable policies, and mobilize public support. Finally, 80% of the 

interviewees emphasized the primary role of social media tools in tourism marketing and promotion, particularly in 

showcasing marine attractions and promoting eco-friendly tourism experiences. The research therefore, highlights the 

pervasive impact of social media in various aspects of Zanzibar's blue economy, demonstrating its potential for driving 

growth, sustainability, and collaboration within the sector. 

VI.   DISCUSSION 

The content study revolves around the role that social media plays in the development of Zanzibar's blue economy. The 

study presents findings from interviews conducted with media professionals and economist experts, who share their 

perspectives on various themes related to social media's impact on the blue economy. 

The operation of social media networks in facilitating market access for blue economy products and promoting growth is a 

topic that generates critical discussions among media professionals and economist experts. The unanimous agreement 

among these experts highlights the significance on the use of social media within the basis of the blue economy, particularly 

https://www.noveltyjournals.com/
https://www.noveltyjournals.com/


                                                                                                                   ISSN 2394-7322 

International Journal of Novel Research in Marketing Management and Economics 
Vol. 11, Issue 1, pp: (120-132), Month: January - April 2024, Available at: www.noveltyjournals.com 

 

Page | 128 
Novelty Journals 

 

in regions like Zanzibar. The capacity of social media sites like Facebook, Instagram, and Twitter to give companies within 

the blue economy the chance to exhibit their goods to a larger global audience is one important point that these experts 

stress. Unlike traditional methods of marketing and promotion, social media offers a cost-effective and efficient way for 

businesses to reach potential customers beyond geographical boundaries. This global reach can greatly benefit businesses 

in Zanzibar's blue economy, allowing them to expand their customer base and tap into new markets. Historically, small and 

medium-sized enterprises pertaining to blue economy faced challenges in reaching international markets due to limited 

resources and infrastructure. However, social media provides a level playing field, allowing businesses of all sizes to 

compete on a global scale. This democratization of market access empowers smaller enterprises and promotes economic 

growth within the blue economy sector. 

Other concerns about the usage of social media site is based on its potential role in supporting entrepreneurship and fostering 

innovation within the blue economy sector. The interviewees suggest that platforms like Facebook and Twitter enable 

entrepreneurs to connect with professionals, seek mentorship, collaborate on ideas, and gain visibility for their goods and 

services. Social media is credited with supporting entrepreneurship, fostering innovation, and providing a testing ground 

for new ideas. The ability to have direct communication with customers and receive real-time market insights enables 

entrepreneurs to refine their offerings and drive continuous innovation wiin the blue economic sector. Nevertheless, it’s 

critical to acknowledge that social media networks also present challenges and potential drawbacks for entrepreneurs. The 

fast-paced nature of social networking platforms can be overwhelming, with a constant need to create and curate content, 

engage with followers, and manage online communities. This can divert time and resources away from core business 

activities, potentially impacting productivity and innovation. Undeniably, it is essential for entrepreneurs to have a 

comprehensive social media strategy in place. This includes understanding their target audience, developing engaging 

content, and utilizing analytics to measure the effectiveness of their social media efforts. 

The Uses and Gratifications Theory offers insights into how individuals engage with social media platforms in the context 

of the blue economy and community engagement. People actively choose and consume media to fulfill specific needs and 

desires. In the blue economy sector, social media platforms provide avenues for information-seeking, social interaction, and 

self-presentation/advocacy. Users seek knowledge, share experiences, connect with like-minded individuals, build 

relationships, and raise awareness about sustainable practices. However, it is important to acknowledge the limitations of 

relying solely on social media, such as the digital divide, where not everyone has equal access or digital literacy skills. To 

ensure inclusivity, a multi-faceted approach combining online and offline strategies is necessary, including traditional media 

channels, workshops, and public meetings, to reach a broader audience and maximize community engagement while 

mitigating potential exclusionary effects. 

The interviewees widely acknowledge social media's role in creating public awareness and driving policy advocacy for blue 

economy opportunities. The recognition of social media networks like Facebook, enables stakeholders, including 

organizations, policymakers, and activists, to share real-time information, research findings, and policy updates related to 

Zanzibar's blue economy. One important aspect highlighted by interviewees is the ability of social network sites to mobilize 

public support, shape public opinion, foster dialogue, and influence policy decisions. By engaging directly with 

policymakers, stakeholders can share their perspectives and success stories, highlighting the economic and environmental 

benefits of the blue economy. In fact, rising awareness about specific issues or policy proposals and direct engagement with 

policymakers can have a significant impact on shaping policy frameworks that promote sustainability and drive the growth 

of the blue economy.  

However, it’s crucial to acknowledge the potential challenges associated with social media's role in policy advocacy and 

public awareness. The fast-paced nature of social media can sometimes lead to oversimplification or the transmission of 

false information, making it crucial to ensure the accuracy and credibility of the information shared. Additionally, the echo 

chamber effect, where individuals are exposed primarily to content that aligns with their existing beliefs, can limit the 

diversity of perspectives and hinder constructive dialogue on complex policy issues. 

In view of the data presentation, the result also highlights the fundamental function of social media networks in enhancing 

tourism marketing and promotion for Zanzibar's blue economy. The interviewees stress that social media serves as an 

effective instrument for destination marketing, allowing tourism businesses and local authorities to showcase marine 

attractions, engage with travelers, and promote eco-friendly tourism experiences. Social media networks can support 

https://www.noveltyjournals.com/
https://www.noveltyjournals.com/


                                                                                                                   ISSN 2394-7322 

International Journal of Novel Research in Marketing Management and Economics 
Vol. 11, Issue 1, pp: (120-132), Month: January - April 2024, Available at: www.noveltyjournals.com 

 

Page | 129 
Novelty Journals 

 

ecotourism initiatives and encourage responsible travel practices by sharing captivating visuals, videos, and testimonials 

that showcase Zanzibar's natural beauty and highlight sustainable activities in the blue economy. But discussion can revolve 

around finding a balance between tourism promotion and preserving the natural and cultural integrity of the destination. 

However, the accessibility of social media platforms may not be universal, which can create a digital divide in terms of 

reaching potential tourists. Therefore, by engaging in critical analysis of these issues, stakeholders can enhance their 

understanding of the use of social media in tourism marketing and promotion for Zanzibar’s blue economy. This can 

ultimately lead to the development of strategies that maximize the advantages of social media while mitigating any potential 

negative impact. 

Mostly, the result presents a comprehensive discussion regarding social media operation in the development of Zanzibar's 

blue economy. The findings from the interviews with media professionals and economic experts highlight the positive 

impact of social media network sites on market access, entrepreneurship, innovation, sustainability, community engagement, 

policy advocacy, and tourism promotion within the blue economy sector. 

On the other hand, the findings from the interviews shed light on several critical challenges faced when using social media 

to promote sustainable blue economy development in Zanzibar. One of the significant challenges highlighted is the disparity 

in digital access to digital technologies and internet connectivity. This divide creates disparities in accessing information, 

engaging in online discussions, and utilizing the potential of social media for promoting sustainable practices in the blue 

economy. Marginalized communities and underserved areas are particularly affected, hindering their participation in blue 

economy activities. To address this challenge, it is crucial to bridge the gap in digital access by improving infrastructure, 

expanding internet connectivity, and enhancing digital literacy among stakeholders. 

Another critical challenge identified is data security and privacy concerns. The interviewees expressed apprehension about 

the misuse of personal information and the potential risks associated with sharing sensitive business data on social media 

platforms. This undermines trust and confidence among blue economy stakeholders and discourages active engagement and 

information sharing online. To mitigate these concerns, it is essential to implement effective security measures, such as 

encryption and secure authentication, to safeguard data from unofficial entry and cyber threats. Additionally, user awareness, 

adherence to best practices, and technological safeguards can protect the interests of stakeholders involved in the 

development of the Zanzibar blue economy. 

In light of these decisions, it is persuasive to reach the conclusion that critical discussions can revolve around bridging the 

digital divide to ensure equal access and participation in the blue economy's social media initiatives. Strategies should focus 

on improving infrastructure, expanding internet connectivity, and enhancing digital literacy. Furthermore, addressing data 

security and privacy interests is crucial to building trust and confidence among stakeholders, necessitating the 

implementation of effective security measures and best practices. By addressing these challenges, Zanzibar can harness the 

entire capacity of social media for promoting sustainable practices and driving the development of its blue economy. 

VII.   CONCLUSION 

In critically assessing the role of social networks sites in the development of Zanzibar's blue economy, it is clear that while 

social media platforms offer potential benefits and opportunities, they also present significant challenges and risks. On one 

hand, social media has the power to connect stakeholders, raise awareness, and promote sustainable practices within the 

blue economy sector. It provides a platform for information sharing, collaboration, and innovation. Additionally, it can 

facilitate market access, business promotion, and community engagement. 

However, it’s crucial to recognize and address the challenges offered up by misinformation, disinformation, and online risks 

pose serious threats to leveraging social media effectively for blue economy development.  Proactive measures such as 

content moderation, dialogue among stakeholders, and ongoing efforts to promote digital literacy are necessary to counteract 

inaccurate information and ensure that social media networks contribute positively to sustainable blue economy 

development in Zanzibar. Continuous monitoring and evaluation of social media strategies are essential to assessing their 

effectiveness in achieving business outcomes, community engagement, and environmental sustainability. Collaboration 

between government agencies, private sector companies, and civil society organizations through public-private partnerships 

is crucial for developing and implementing effective social media strategies. By implementing these recommendations and 

continuously adapting to the changing digital landscape, Zanzibar can harness the whole capacity of social media for the 

advancement of its blue economy, fostering economic growth, environmental conservation, and social equity. 
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The study “exploring the role of social media platforms as a catalyst in Zanzibar's blue economy development" makes a 

theoretical contribution by examining the specific context of Zanzibar's blue economy and the role of social media platforms 

within that context. It adds to the existing literature by providing empirical evidence and insights on how social media 

platforms facilitate market access, support entrepreneurship, promote sustainable practices, contribute to community 

engagement, and aid tourism marketing in Zanzibar's blue economy. The study underscores the importance of context-

specific research and expands our understanding of social media's impact on economic development in specific geographical 

contexts. 

Furthermore, data security and privacy concerns are significant. The mishandling of personal data, the lack of robust data 

protection measures, and the potential for data breaches raise ethical and legal issues. These challenges call for 

comprehensive policies, regulations, and capacity building to safeguard user privacy, promote responsible online behavior, 

and ensure the secure handling of data. Therefore, efforts should focus on enhancing digital literacy, infrastructure 

development, data protection, and responsible online engagement. Therefore, an adaptive policy framework allows for 

flexibility, innovation, and iterative adjustments to keep pace with evolving trends and challenges in social media use and 

blue economy development. 

VIII.   RECOMMENDATION 

To enhance digital literacy and effectively leverage social media for the growth of the Zanzibar blue economy, a series of 

interconnected recommendations are suggested. Firstly, investment in digital infrastructure, including improved internet 

connectivity and expanded broadband coverage, should be prioritized in remote and underserved areas of Zanzibar. This 

will help close the digital gap and ensure equitable access to social media platforms. Furthermore, capacity building and 

training programs should be provided to enhance digital skills among blue economy stakeholders. Specifically, training in 

social media marketing, content creation, and online communication will empower stakeholders to effectively leverage 

digital technologies to promote Zanzibar’s blue economy. 

Another important aspect is the localization of social media networking content in local languages such as Swahili. This 

initiative will make social media platforms more accessible and relevant to the diverse audiences within the blue economy 

sector in Zanzibar. In parallel, it is crucial to develop and implement robust data protection policies and regulations. This 

will safeguard user privacy and ensure data security, thereby fostering trust among blue economy stakeholders in the 

utilization of social media platforms. 

To promote responsible online behavior and digital citizenship, public awareness campaigns should be launched. These 

campaigns will educate blue economy stakeholders about the benefits, risks, and best practices of using social media 

platforms. Additionally, fostering public-private partnerships between government agencies, private sector companies, and 

civil society organizations will facilitate the development and implementation of social media strategies, resource sharing, 

and expertise leveraging within the blue economy context. 

Considering the financial aspect, subsidies, tax incentives, or grants should be offered to small-scale enterprises and 

community-based organizations in the blue economy sector in Zanzibar. This will encourage investment in social media 

marketing, digital infrastructure, and technology adoption. Moreover, policy alignment between social media policies and 

broader blue economy development strategies is essential. Incorporating digital technologies as integral components of 

sustainable development and economic growth agendas in Zanzibar will ensure coherence and effectiveness. 

To measure the impact and usefulness of social media use in the realm of the blue economy sector, mechanisms for 

monitoring and evaluation should be established. Collecting feedback from stakeholders and assessing the outcomes of 

social media strategies on business performance, community engagement, and environmental sustainability will provide 

valuable insights for future improvements. Additionally, creating knowledge sharing platforms or forums will facilitate peer 

learning, collaboration, and innovation among stakeholders in social media use within the blue economy sector. 

Lastly, adopting an adaptive policy framework that allows for flexibility, innovation, and iterative adjustments in response 

to evolving trends, technologies, and challenges in social media use and blue economy development is crucial. This 

approach will ensure the continuous relevance and effectiveness of policies and strategies in the dynamic digital landscape. 
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Therefore, these recommendations form an interconnected framework aimed at addressing the identified challenges and 

empowering stakeholders to effectively utilize social media for the growth of the Zanzibar blue economy. The 

implementation of these recommendations should be accompanied by ongoing monitoring, evaluation, and adaptation to 

ensure their continued effectiveness and relevance. 
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